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Review Request Scripts
Project manager, at final walkthrough

"Before I head out: we're a local company and Google reviews are honestly
how most people find us. If you're happy with how the roof came out, would
you mind leaving one? I'll text you the link right now, takes about a minute."

Office, after an insurance claim closes

"Hi [name], it's [company]. Glad we got the claim through and the new roof on.
If you've got a second, a quick Google review really helps other homeowners
going through the same insurance headache find us. Link's below, and thanks
again. [link]"

Optional add-on

"If you mention what we actually did (storm, insurance, the town), that helps
too, because that's exactly what people search."

Rules for whoever asks: ask every customer, not just the happy-looking ones; ask
in person at the walkthrough, text the link within minutes; never offer anything in
exchange; never tell them what to write; if they say no, that's the end of it.


