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What A Real City Page Looks Like
The single most common way roofers waste an SEO effort is thin, templated city
pages. Here's the difference, so you can tell junk from the real thing, whether
you're building it or paying someone who claims to.

The thin version (don't do this)

Roof Replacement in [Town]

Looking for roof replacement in [Town]? We provide professional roof
replacement services in [Town] and surrounding areas. Our expert roofers in
[Town] are ready to help. Call today!

Swap the town name and you've got a dozen of these. Google recognizes the
pattern instantly, and it can actively hurt you. It reads as exactly what it is, a page
built for a search engine and useless to a human.

The real version

Roof Replacement in [Your Town]

A lot of [Your Town] homes we re-roof are coastal. The salt air, wind off the
water, and the nor'easters that come through are hard on shingles, and we see
roofs here wearing out faster than the same shingle would inland. If your roof is
15-plus years old and losing granules or shingles after storms, it's worth a free
inspection before the next big blow.

We do full tear-off and replacement in architectural asphalt and standing-seam
metal, and for the coastal exposure we'll walk you through which materials
actually hold up here. Most [Your Town] replacements run [price range]
depending on size, pitch, and material, and we handle financing and, when
there's storm damage, the insurance claim.
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We've re-roofed all over [Your Town] ([Neighborhood], [Neighborhood], the
neighborhoods toward [the next town over]), including a lot of the older coastal
homes that need careful flashing work to keep the wind-driven rain out.
Licensed and insured, license #[number], GAF certified.

Fill the brackets with your own town, neighborhoods, and landmarks. The real one
is useful to an actual homeowner in that actual town. It names the local conditions
(coastal, wind, nor'easters), the materials that suit them, real pricing guidance,
financing and insurance, and the license and certification: everything a careful,
five-figure buyer wants. That's the standard. If the page would be useless to a
human in that town, don't publish it.


